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At Storyhouse, the marketing team plays a 
pivotal role in promoting the organization's 
diverse cultural offerings and enhancing its 
public presence.

As Marketing Assistant, you will support the 
Marketing team to create and deliver effective 
and engaging campaigns, big and small. With 
an appetite for learning, you are a persuasive 
writer, have a keen eye on the latest 
innovations in marketing, and enjoy getting 
stuck into a new project.

This is a perfect opportunity for a creative and 
energetic individual who has a proven interest 
in pursuing a career in marketing.



• Research target audiences to inform marketing plans, including working with Storyhouse's Communities and 
Production teams to develop and work with new audience.

• Support the creation and delivery of marketing campaigns across social media, digital advertising, email, print, and 
PR.

• Manage Storyhouse's bank of assets, photography and video.

• Write persuasive and engaging copy for web, social media and email.

• Liaise with touring theatre companies to manage photo/video assets, update campaign reports and support delivery 
of collaborative campaigns.

• Work with external agencies to support delivery of digital advertising and print distribution campaigns.

• Use Storyhouse's email platform to build and edit customer emails and monitor and report on email activity.

• Create and update content (copy, images and videos) across Storyhouse's websites.

• Work with the Marketing Manager to plan and deliver impactful social media campaigns.

• Create engaging content for storyhouse.com, including blogs, articles and features.



• Use social media to cover live events at Storyhouse: taking photos and videos to capture festivals, opening shows and 

special events as they happen.

• Use social media insights and analytics tools to report on content, ads and campaigns.

• Update digital screens across Storyhouse.

• Monitor print deliveries and co-ordinate distribution.

• Lead on co-ordinating content for print programmes.

• Create and send press releases.

• Research and update listings information for external websites.

• Liaise with press publications to provide images, information etc.

• Co-ordinate guest lists and support delivery of press nights and special events.

• Co-ordinate content and images for listings guides and brochures.

• Track and report Membership sign-ups and cancellations to inform the wider team of any key insight.



• Support basic design tasks, including updating existing materials and creating in-house signage, ensuring brand 
consistency across all marketing assets.

• Lead membership engagement and communications, including exclusive offers, newsletters, articles, events, and 
sign-up campaigns to enhance member experience and drive retention.

• Act in accordance with Storyhouse’s policies and procedures, and undertake any training as required by 
Storyhouse.

• Act as a role model for other staff and contribute to the life of the organisation as a whole.

• Carry out any other duties as may be required as part of the Marketing Assistant’s role.



Proven interest in pursuing a career in marketing

Experience working in or with the arts, 
entertainment, of non-profit sectors (desirable)

Experience working with external suppliers, such as 
printers, distributors, and designers (desirable)

Working using social media for advertising and/or 
promotion (desirable)

Experience creating content for social media, 
including images and videos (desirable)

Have experience of using CRM and box office 
systems (desirable).

Have experience of using design tools Canva and 
Adobe Creative Suite (desirable).

Passion for, interest in, or knowledge of theatre, 
film, or arts/entertainment

Ability to prioritise workload and work effectively 
to deadlines

Ability to work in a fast-paced, lively workplace 
on varied projects and with a wide range of 

people

Excellent organisational skills

Excellent communication and interpersonal skills

Strong copywriting skills

Positive and proactive nature
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